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Body 


Throughout the next week, the Toronto Star will be running stories, like this one, on climate change as part of the 
Covering Climate Now project, a collaboration of more than 150 news outlets who will publish climate coverage in 
the lead-up to the United Nations Climate Action Summit in New York City on Sept. 23. 


Each member of the project, which was founded by Mark Hertsgaard, a reporter at the U.S. publication the Nation, 
and Kyle Pope, the editor and publisher of the Columbia Journalism Review, has decided on and has editorial 
control of its own content - the only requirement is that each outlet make a good faith effort to cover climate change 
during this week. 


"Part of journalism's job is to give a voice to the voiceless. Climate change has a daily impact on people throughout 
the world, but no voice. So we did what journalism does - we set out to give it a voice through our stories," said 
Toronto Star editor Irene Gentle. 


"The sheer local (no matter where you are) urgency of global climate change should make it relatable to everyone, 
but overall coverage is scattered, one community, one news outlet at a time. But as so many focus on differences, 
we all need a planet we can live on. It is the story of our time. Joining this global initiative is a way to unite that 
urgent story through the unleashed power of journalism." 


Canadian participants include: Macleans, TVO, National Observer, the Tyee and several university student papers. 
Other participants include the Guardian, CBS News, PBS News Hour, Bloomberg, Vanity Fair, Nature, Scientific 
American, La Republicca, El Pais and many public radio stations in the U.S. and the U.K. 
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